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Who we are
While other publications and resources serve the craft brew community, none of them focus
specifically on the discipline of branding and marketing. Until now.

What we do
Published six times a year, Craft Brand And Marketing Magazine (CBAM) will be available 
both digitally and in print. Each issue will deliver cutting edge content specific to the branding 
and marketing of the craft brewing community. We’ll share success stories and techniques, 
showcase notable brands, introduce you to cool people, and highlight scores of innovative 
providers of products/services. 

What’s our reach
Our primary community is 
the brewing aficionados 
in the marketing, promo, 
sales, events management, 
merchandising and brand 
development areas. In 
addition, our reach will 
touch design firms, brand 
consultants, distributors, 
product manufacturers and 
other craft brew providers of 
professional services.

Our Story
Craft Brand and Marketing Magazine (CBAM) is the creation of Premier Publications LLC, 
a sister company to F&J Publications LLC. For the last 15 years, our team has published 
Commercial Construction & Renovation Magazine (CCR). The bi-monthly publication reaches 
nearly 10,000 industry professionals in the retail, restaurant and hospitality sectors. F&J 
also organizes the annual Commercial Construction & Renovation Summit, as well as 
numerous other networking opportunities throughout the year.

Taking your brand to the streets
What is your brand’s story? That’s why we’re here. Our mission is to help you build a loyal 
following of supporters for your products and services. As one of the industry’s most important 
resources, Craft Brand and Marketing will be an essential vehicle for telling your story to the 
world. Our proven array of marketing tools are designed to help you get your message in front 
of current and prospective clients alike. From our bi-monthly magazine and newsletter, growing 
online and social presence, and our groundbreaking series of unique and exclusive networking 
events, CBAM is a partner you can trust.
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It started in college at the 
University of Michigan, where 
he took up the fine art of home 
brewing, and wound its way 
through stints at Golden Prairie 
and Goose Island. It waited while 
he worked in an affordable hous-
ing-related non profit, earned 
a degree in urban planning, 
opened a vegan restaurant and 
held down an executive director 
post at neighborhood chamber 
of commerce.

And even after he was 
spurned by a dozen banks and 
a handful of investors, Deth's 
dream picked up steam in 2008 
when he found a large space 
with a tin ceiling in the up-and-
coming trendy Logan Square 
neighborhood in Chicago. With 
a newly approved bank loan, he 
and his wife, Krista Sahakian, 
pushed onward.

Two years later, Revolution 
Brewing was born with its first 
brewery in Avondale.

Today, between its brewery 
and brewpub, Revolution pro-
duces dozens of different beer 
styles every year, including IPAs, 
porters, pilsners, Belgian-style 
ales, pale ales, barrel-aged 
beers, and the list goes on.

Craft Brewing and Marketing  
sat down with CFO Doug Veliky 
to get his take on what the fu-
ture holds for Revolution Brew-
ing and why the market is ripe 
for growth.

Give us a snapshot of 
today's craft brew market 
from your perspective. 
I see the craft beer market as 
a confusing place right now. 
Consumers are overwhelmed 
by choice and want to join the 
movement, but aren’t always 
aware of who is truly “craft” 
or who is even local. In some 

cases, consumers are making purchases while thinking they're sup-
porting a local brand, when the beer in fact is brewed on the opposite 
side of the country.

What trends are defining the space?
I have a couple. Hop-forward beers still seem to dominate the space, 
particularly IPAs that are aggressively hopped and bring out a fruity, 
tropical or citrusy taste and aroma. There’s also a movement into 
bigger packages from craft breweries compared to what we’ve seen 
in the past. There are 12 packs and beyond, as well as tall boys. This 
is allowing craft to continue to chip away into new sections of the 
coolers where they were once too small to play.

What is the  
Revolution story from  
a brand perspective? 
Revolution Brewing was built 
on the idea of “beer for the 
people” at the cusp of the 
recent craft beer revolution. To 
parallel the theme, our founder 
Josh (Deth) drew on a num-
ber of elements from Russian 
Constructivist propaganda and 
incorporated them into our 
graphics. Several of our early 
beers were inspired by the 
theme of revolution, including 

Anti-Hero, Bottom Up Wit and Eugene Porter.  
The branding of our seasonal beers match that of these three-year 

round options. In order to maintain our fun and easygoing personali-
ties, some more playful characters were created and incorporated into 
the seasonals, including our Oktoberfest Tuba man, Fistmas Santa 
and even our brewer, Matty with A Little Crazy.  

The Hero Series of rotating specialty IPAs provides a platform for 
our brewers to work with the most exciting and often experimental 
hops available. We also use this line as a means to summon our inner 
comic and superhero geek.  

Lastly, we have a series of easy drinking beers that we brew for 
our local fans here in Chicago. We haven’t given the line an official title 

A
fter quitting his job at Goose Island, 
Josh Deth had one mission – to start 
his own craft brewery. It was a big 
move, especially since he had just been 

promoted to brewer. But the dream is something 
that captivated Deth for a long time.
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PUBLISHER/EDITOR
David Corson  

davidc@cbam-mag.com 
678.765.6550 (fax) 

678.765.6551

MARKETING MANAGER 
D. Eric Johnson 

ericj@cbam-mag.com
401.226.6366

INDUSTRY STRATEGIST 
Eric Balinski 

ericb@cbam-mag.com
973.903.9300

EDITOR 
Michael J. Pallerino 

mikep@cbam-mag.com
678.513.2397

For more information contact us:

Sponsorships
Our sponsorship opportunities can put your 
company in the spotlight.

Magazine Ad Inserts
Reach out to our community through a series of 
creative advertising programs. It's a cost-effective 
way to promote your products and services.

Reprints
Ad and editorial reprints will help build your 
company’s industry presence and credibility.

Ad Lamination Boards
Reinforce your advertising campaign by displaying 
these laminated ad boards at trade shows.

Classified Advertising
Get your message to the street with our  
highly effective classified advertising 
placements. Promote your products and/or 
services or share job openings.

List Rentals
Target leading craft brewing executives with your 
next direct marketing campaign by renting our 
CBAM subscriber list.

Web Banners & Buttons
Get in front of your industry colleagues and 
increase your company’s website traffic with a 
banner ad or button on our CBAM website.
Banner - 459 x 52 pixels.
Button - 120 x 90 pixels. FORMAT: GIF or JPEG.
FILE SIZE: Banner - 15K max; Button - 10K max.

AD SIZE/RATES: 
2 page Spread – $1600 
(Trim 18x10.75; Bleed 18.25x10.75)
Full page  - $900  
(Trim 9x10.75; Bleed 9.25x10.75)
Half page - $700  (7.75x5 Non-bleed ad)
Quarter page - $500 - (3.75 x 5 Non-bleed ad)
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As one of the industry’s most important resources, Craft Brand and 
Marketing  will be an essential vehicle for telling your story the world.

Lead Advantage®

Qualified advertisers receive pre-qualified sales 
leads from our bi-monthly, extensive tele-
research surveys of Craft Brand and Marketing 
subscribers. Each Lead Advantage report 
reveals the 12-month purchase plans of key 
decision-makers in major product categories. It’s 
information you need to close more sales.

Direct Mailer/Survey
100 piece - direct mailer (CBAM Magazine pays 
the postage). 500 piece - mailer survey to find 
out how much CBAM magazine subscribers know 
about your company. If you would like further 
information, please call 401-226-6366.
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